-/ FACEBOOK GUIDELINES FOR PROBUS CLUBS

2”@ Issued February 2024

Facebook is a social networking website that allows users to connect with friends, share photos,
news, and events. As over 55’s are one of the most active groups on Facebook, Clubs should consider
establishing a Facebook page to attract new members. A Facebook page can also promote
engagement with existing members.

These guidelines have been developed to assist Clubs in establishing and maintaining a presence on
Facebook and include ideas on what type of posts can be used to showcase your Club.

Step 1: Create a Facebook page for your Club or use an existing members Facebook account.
Facebook requires every business page to be linked to a personal Facebook profile, but all the
information—posts, comments, photos, updates, etc.—are separate. The information on the
personal profile will not appear on your business page and vice versa unless you manually share
them between pages.

Step 2: After logging in or signing up to Facebook, click on the option “Create Page” (icon with dots
see below)

Menu
:
o - Create
sport like cricket a Search menu
anyway please let
Social @ post
16 comng == Events
* anise or find events and other things to do .l Story
ﬁD Share nearby
®. Find friends O Reel
- Search for friends or people you may know
o5 .
Groups W Life Event
E Connect with people who share your interests.
+— MNews Feed b4 Page
See relevant posts from people and Pages that !
Qe ® @I you o
™ Ad
+— Feeds
See the most recent posts from your friends,
3 groups, Pages and more, e Group
I" Pages
Di nnect with businesses on a Event
ﬁ Marketplace
. Listing
Entertainment
£ Fundraiser

r Gaming video
¥ watch and connect with your favourite games

Page | 1



Pages » Create a Page
Create a Page

Your Page is where people go to learn
more about you. Make sure that yours has
all of the information they may need.

Page name (required)

Use the name of your business, brand or organisation, or a
name that helps explain your Page. Learn more

Category (required)

Enter a category that best describes you.

Bio (optional)

Tell people a little about what you do.

a. Name your page: You can use your Club name.

b. Add a category: Select "Community".

c. Upload a profile picture and cover photo: Choose high-quality images that represent your Club.
The profile picture should be clear and easily recognisable, while the cover photo can showcase
your activities or your club’s meeting venue.

d. Add contact information, Facebook has an inbuilt application called Messenger so you do not have to
list a mobile phone number on the Club’s Facebook page. However it is important that someone is
continually monitoring the messages received through Messenger as these are likely to be potential

members wanting to know more about your Club.
Step 3: Building Your Page:

Sample club Facebook page: Combined Probus Club of Knox Inc

-

Posts About Photos Videos

o

Intro @3 Combined Probus Club of Knox Inc

1 January at 08:00 - @

The main purpose of a PROBUS CLUB is to
provide meetings and fellowship for retired and
semi- retired persons who value opportunities to
meet with others
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a. Complete the About section: Describe your club's purpose and activities including how

potential members can contact your Club. Keep it concise and engaging. We have provided

wording that can be used on your Club’s page, this wording is provided in Annexure A.

b. Promote your Facebook Page in your Club’s website and Newsletter. If your Club has an email

listing of potential mem

be included on any ema

bers, include links to your Facebook page. These same links can also

ils your Club sends to potential members.

c. Provide PSPL with your Facebook URL so we can link this to the Club Locator on the PSPL

website.

Step 4: Grow your Followers

£ 30

Groups o

Q, Search groups

Mo recent searches

O Discover

/& Your groups

+ Create New Group

Groups you've joined Seez

Bellarine Community Noticeboard

Last active 19 minutes ago

Blue Mountains Gigs and Events

Last active 10 minutes ago

F Jamisontown, Penrith & Surrounding
Eee® Community Group

Last active 2 hours ago

Glenbrook Community Group, NSW,
Australia

Last active 17 hours ago

Upper Blue Mountains Discussion
Group

Last active 15 hours ago

Blue Mountains Best Bushwalks

Last active 3 hours ago

Step 5: Creating content

Whether your Page attracts new followers depends on the content you post
and the frequency of your posts. Users can react to your posts by selecting
an emoji, commenting, or sharing them with others. Once someone follows
your Club's page, they will see everything posted there. If the content is
interesting and engaging, they may share it, which will increase awareness of

your page.

a.Start by inviting existing Club members that are on Facebook to follow your
page. Encourage them to share it with their friends and family.

b.Most areas have Community Facebook Groups — your Club’s page can
request to join those groups as well as any other local groups that retirees
may find appealing. You can then share your Club’s posts with these local

community groups.

Search for local Community Groups to post Club events or news to increase

membership.

The key to attracting new members through Facebook is to have regular engaging content. Below are some

ideas on what a Club can post:

a. Regularly share photos from recent activities or trips with a few words about how much fun was had.

Maintain a positive and friendly tone and include a call to action i.e. want to be part of this friendly
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Club, please message us for more information, or invite them to call you if a number has been listed in
your Club’s About Info section.

b. Highlight the diverse range of events and activities your Club offers to attract people with different
interests.

c. Utilise video: You can post short videos of club activities or even member interviews, videos are highly
engaging and increase reach.

d. PSPL post regular content on its Facebook page (Facebook), which you can share on your Club’s
Facebook page.

e. Maintain a consistent posting schedule: Aim for at least one post per week for members to share.

ﬁ The Combined Probus Club of the Glass House Mountains Inc. ﬁ« The Combined Probus Club of the Glass House Mountains
’}..w’ 2 December 2023 - @ T Inc.
Our End of Year Christmas Celebration went of with a bang! We were treated to a delicious 4 January at 18:35 - Q

Christmas Feast by Chef at the Glasshouse Bowls Club (The Glassie) on 29th November. There
were prizes galore for Lucky Door, Lucky Seat, Best Dressed Hat and Best Christmas Costume. Lots
of Fun, Friendship and Fellowship was enjoyed by all. Thank you to Cheryl and her team of helpers

New Years Day was our first get together for the year. We enjoyed our
annual lunch out at the Beerwah Hotel. Those that were able to attend

for another splendid day! thoroughly enjoyed the delicious meals and the camaraderie of
Next event will be our New Year's Day Luncheon at the Beerwah Hotel at 11.30am, then we will be Members. Lots of chatter catching up with the latest news and
a having a b.b.q. get together on January 10th 2024 at the Glasshouse RSL Club from 10a.m. Call swapping Christmas happenings. We will be gathering on the 10th

in and say hello!. January at the Glasshouse Country RSL Sub Branch Inc for an informal

meeting and BBQ at 10.a.m. Why don’t you call in and say hi and see
what we are all about!!

Above: Sample Facebook posts from Probus Club
Step 6: Boosting a Post

Boosting a post is where you can pay a certain amount of money to guarantee that the post will reach a
certain number of people. It’s a great way to get more eyes on your content and reach a wider audience.
When you boost a post, you can target a certain demographic or area. A Club could consider boosting a post

that could be promoting a membership stall at a local expo or an open day that your Club may be holding.
Here's a step-by-step guide on how to boost a post:

a. Choose the Right Post & Objective:
e Select an engaging post: Choose a post with high-quality visuals, a compelling caption, and

relevant information about upcoming events or club activities.
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https://www.facebook.com/ProbusSouthPacific

e Align your objective: Decide what you want to achieve with the boost. Do you want more
website clicks to register for an event, increased page likes, or wider engagement with

comments and shares?

b. Click the "Boost Post" button. This button is located below the post, on the right side.

 mm—————— L, N
[

00_(] Boost this post to reach up to 4683 more people daily if you spend AU$364. Boost post

O s 1 comment 2 shares

[b Like Q Comment &> Share Qv

c. Target your Audience:

e Demographics: Focus on age groups relevant to Probus members (typically retirees or semi-
retired individuals). You can adjust the range depending on your specific club's
demographics.

e Interests: Target people interested in activities your club offers, like gardening, book clubs,
travel, or specific hobbies.

e Location: target people within your town or city, consider limiting to a 5km radius.

Audience &

Suggested Create your own

Advantage audience @

Automatically created to reach people who have interests related to your business.

Audience details @ rd

Location — Living in: Australia

Age: 18-65+

People who match: Interests: Retirement community (property), Retirement planning (banking), Retirement
age (careers), Friendship (relationships), Fun, Seniors Discounts, Social network or Social club

d. Craft a Compelling Boost Message:

e Highlight the value: Mention what makes the event, speaker, or activity special and why
potential members should be interested.

e Use a call to action: Tell people what you want them to do, whether it's visiting your
website, RSVPing for an event, or liking your page.

e Keep it concise and visually appealing: Use emojis and impactful words to grab attention.
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9 November 2023 - @

@ Probus - Fun and Friendship in Retirement

Do you want to keep active in retirement in a fun and social way? Join the Mildura Probus Club!
Every month on the first Thursday, the Club gathers at 10:30 am at The Gateway Mildura, located
at 795-807 Fifteenth Street, Mildura VIC, 3500.

Morning tea and a guest speaker are features of the monthly meetings. Additionally, the Club
often hosts a variety of social activities and outings.
Probus is a fantastic way to maintain connections, make new acquaintances, and learn new t... See

more

PROBUS
CLUB

AT THE CATEWAY MILDURA,
795-807 FIFTHEENTH ST,

MILDURA, VIC 3500
4 EVERY I1ST THURSDAY
10:30AM

DOCS.GOOGLE.COM

Interest to join the Mildura Probus Club Learn more
The Mildura Probus Club are looking for new members and are inviting all i...

Above: Example of boosted post

e. Set your Budget and Duration:

e Start small and adjust: Begin with a reasonable budget and track your results. You can
always increase the budget if the boost performs well.
e Choose a relevant duration: Consider the length of your event or the timeliness of the

information. For an ongoing activity, you can set a longer duration.

Schedule and duration &

@ Start date Start time
17 Jan 2024 12:37
Days End date
28 @ @ @ 14 Feb 2024

Your ad will be published today and run for 28 days ending on 14 Feb 2024,

Total budget &

Estimated 996-2.9K Accounts Centre accounts reached per day

*100.00 ~

$2.00 $364.00

Above: Budget set to $100 (can be adjusted)
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f. Preview your boost. Before you submit your boost, you can preview how it will look in people's
newsfeeds. This is a good opportunity to make sure that your targeting is correct and that your ad is
visually appealing.

g. Submit your boost. Once you're happy with your boost, click the "Boost Post" button. Your post will
now be submitted for review by Facebook. Once it's approved, it will start appearing in people's

newsfeeds.

Enhanced Communication and Information Sharing:

Announcements and updates: Share Club news, upcoming events, speaker details, meeting reminders, and
important announcements quickly and easily.

Photo and video sharing: Post pictures and videos of club activities, trips, and outings to keep members
engaged and excited.

Improved Community Building and Engagement:

Boost member attendance: Use Facebook events to promote upcoming activities and remind members to
attend, potentially increasing participation.
ANNEXURE A — Sample wording that a Club can personalise to use on their page.

The [Your Club Name] is a social group for retirees who enjoy getting together for regular activities, outings,
and guest speakers. We offer a variety of events throughout the month, including guest speakers on

interesting topics, lunches, and social gatherings and (list other activities your club offers).

Join us and make new friends, rediscover your social side, learn new things, stay engaged, and enjoy a

variety of activities and outings.

Contact us at [Email address] or visit our website at [Website address] for more information.
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Sample Post:

The Bargo Probus Club invites all retirees in the local community to come along to find out more about

Probus, meet Club members and enjoy some morning tea.
The Club meets on the 2nd Monday of each month at Bargo Sports Club at 11.15am.

The Club is a non-fundraising social Club open to anyone who is retired or semi-retired looking to make

some new friends, enjoy listening to monthly guest speakers, and participate in coffee chat groups and

monthly outings.

To attend the next Club meeting or to find out more click on the link below:

(provide link)

PR
v

PROBUS CLUB

J This Probus club meets
at Bargo Sports Club,
3580 Remembrance
Driveway, Bargo NSW,
2574

d Regular Coffee chat
4 Groups and Monthly
meetings with guest
speaker and
monthly outings.

DOCS.GOOGLE.COM
Interest to join the Bargo Probus Club Learn more
The Bargo Probus Club are looking for new members and are inviting all int...
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